Srinivas Center for Research in Base of the Pyramid Market 

The BOP is a concept of dividing the world into an economic pyramid by keeping the privileged on the top and unprivileged poor at the bottom. Businesses need to adopt innovative ways of doing businesses in a market consisting of billions of underprivileged poor consumers. However, the main question is, does this huge segment have the capability of becoming profitable for companies? This research analyzes the viewpoints of various theorists and organizations about the agreed income level of a typical BOP and in doing so attempts to arrive at an ideal definition of the BOP market for businesses. Further, the research is critical of including only income as a major determinant of the BOP and incorporates broader (social and educational) dimensions while establishing the boundaries of an ideal BOP market assuming that income cannot solely measure poverty.
4.5 billion people representing a huge market of creative and resilient consumers and producers. There are some 4.5 billion people in the base of the pyramid as customers, diverse suppliers and strategic distribution and retail partners. These people live primarily in Asia, Africa and South America. The BOP is defined as those people that earn less than $ 2 - $ 8  per day. They are value demanding consumers, resilient and creative entrepreneurs, producers, business partners and innovators. Because they are largely excluded from formal markets, there is a strong demand for innovative products, services and technologies that provide access to basic needs. These markets grow fast, but have an underutilized productive sector. The concept of addressing the needs of the poor through business was introduced in 2006 by prof. CK Prahalad in his book ‘The fortune at the bottom of the pyramid’. Stuart Hart and the BoP Learning Labs further developed the concept.  Engaging people at the BoP as producers, consumers and entrepreneurs is key to improving their livelihood and driving economic growth for both communities and the private sector.  In total the BoP represents a $ 5 trillion market according to the World Bank Group of which:

· $ 2.3 trillion in food and nutrition

· $ 317 billion in energy

· $ 32 billion in water

· $ 508 billion in housing

· $ 206 billion in information & communication technology

· $ 193 billion in education

· $ 243 billion in health

· $ 405 billion in clothing and personal care

· $ 298 billion in transport
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Srinivas Center for Research in Sustainable Business Practices

A business practice that is economically viable, socially responsible and environmentally friendly is usually regarded as being sustainable. Corporations that include socially responsible and environmentally sound policies as core elements in their growth strategy very often create sustainable economic values.

What is Sustainability?

There are many ways to define sustainability. While there is no universal definition of sustainability, there is broad consensus that sustainability can be viewed as a holistic system, inclusive of nature and man-made, that needs to be regenerative and balanced in order to last a very long period of time. In the business-world, sustainability is viewed as a form of triple-bottom-line reporting system whereby a business enterprise communicates to their stakeholders its:

· Economic (profit) performance

· Environmental (planet) performance

· Social (people) performance


The goal in developing sustainable business practices is to create strategies that preserve the long-term viability of People, Plant and Profit, the proverbial triple bottom line. Sustainability requires that we see the world as an integrated system that connects businesses to society and the environment through both space and time. Pollution in one part of the world affects others thousands of miles away. Socially responsible corporate strategies impact communities not only today, but also leave lasting impressions for generations to come.

 

A Brief History of Sustainability

In 1969 United States passed major legislation to protect the environment.

· In 1973 the United States enacted legislation to protect endangered species.

· In 1972 at the Conference on the Human Environment the global community met to explore the inter-relationship between the environment, economy and society.

· In 1987 the Brundtland Report provided a pioneering definition of sustainability, "… development that meets the needs of the present without compromising the ability of future generations to meet their own needs."

· In 1992 the first Earth Summit met with a purpose to develop a global consensus on the needs to balance economic development against an increasingly imperiled global ecosystem.

· In 1999 Dow Jones launched its Sustainability Index, which became the first global sustainability benchmark that tracked stock performance on economic, environmental and social criteria.

· In 2000 the United Nations developed the Global that are committed to aligning their operations and strategies with 10 universally accepted principles in the areas of human rights, labor, environment and anti-corruption."

· In 2002 the Global Reporting Initiative released the first global guidelines for corporate reporting of sustainability.

· In 2012 the Rio +20 summit recommitted governments and businesses to creating institutional framework for sustainable development.

Goals and Activities

· Student Development - Fieldwork, internships and research activities that allow students to work with businesses and non-profit organizations focused on developing sustainabl strategies.

· Curriculum - Integrating concepts related to sustainable business practices into courses.

· Research - Foster the development of a sustainability-centric research agenda. Provide the platform for quick and efficient transfer of university-based research to companies, especially small and medium enterprises.

· Executive Education - Educate corporate executives/managers and small/medium business owners with practical business strategies that foster ecological and economic sustainability.

· Business Support - Work with existing businesses and organizations to develop the tools for success in an emerging, sustainable economy.

· Forums and Speaker Series - Serve as a forum where groups can collaborate to remove barriers to achieving ecological and economic sustainability while learning and sharing ideas about sustainable enterprises.

How we Achieve our Goals

· Conversation - Engaging in dialogue with stakeholders to determine best practices and opportunities for knowledge sharing.

· Collaboration - Working with stakeholders, businesses, academia and public enterprises, to develop innovative business procedure and practices.

· Connection - Discovering others with similar interest in advancing sustainable business practices and creating a community of practice.
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An emerging market economy describes a nation's economy that is progressing toward becoming more advanced, usually by means of rapid growth and industrialization. These countries experience an expanding role both in the world economy and on the political frontier.

The 10 Big Emerging Markets (BEM) economies are (alphabetically ordered): Argentina, Brazil, China, India, Indonesia, Mexico, Poland, South Africa, South Korea and Turkey. Egypt, Iran, Nigeria, Pakistan, Russia, Saudi Arabia, Taiwan, and Thailand are other major emerging markets. Emerging markets are attractive because they tend to grow faster than their developed counterparts. ... Since then, investors have looked elsewhere to reap the gains that Western markets used to offer and continue to do so. In contrast, developing economies can offer excitement and promise because they can offer growth.
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